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2010 Sponsorships – ___________ Chapter

Live Events:
Indie Connect hosts ____________Music Industry Networking Events per month in _________________.  
Attendees:              Ages 18-60; all genres; all experience levels 

Newsletter:
Published __________ X monthly to approximately _____ local subscribers. Total: ____________ impressions per month.

Local Web Page:
______ page views per month (www.indieconnect.com)

*Statistics As of______________, 2010


‘Headline’ Sponsorship

· $___________/mo. or $________/mo. with 3 month commitment 
· Logo, ad or sponsorship acknowledgement in all marketing whenever possible, including but not limited to:

· Local Indie Connect Newsletters

· Feature article in one local Indie Connect Newsletter 

· Indie Connect Email Blasts (occasional)

· All weekly event handouts (given to every person at every event)

· Logo on local page of Indie Connect website 

· Sponsor literature disseminated at events whenever possible

· Logo displayed at each event

· Live, verbal sponsor recognition at events whenever possible

· 2 Free* sponsor reps at general meeting (*no cover – attendees buy their own meal)

‘Opening Act’ Sponsor

· ________/mo. or $______/mo. with 3 month commitment 
· Logo, ad or sponsorship acknowledgement in/on:

· Local Indie Connect Newsletter 

· Weekly Event Handouts (small logo)

· Local Page On Indie Connect website (www.indieconnect.net)

· 1 Free* sponsor rep per general meeting (*no cover – attendee purchases their own meal)
Contact: ____________- President
Indie Connect _______________ ■ (phone) ■ (email) ■ www.indieconnect.net






